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Vision
To be the foremost leader in integrating sustainability to enhance enterprise

resilience, innovation, and competitive advantage
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Mission

1. Conduct research, develop, and promote innovation and knowledge in
sustainability to integrate them as key strategies for enhancing organizational

competitiveness in a sustainable manner.

2. Serve as a strategic advisor on integrated sustainability strategies to support
organizations in transforming their business models and creating shared value

that drives tangible competitive advantages.

3. Develop human capital with the knowledge, competencies, and skills to
leverage sustainability as a driving force for achieving effective and sustained
competitive advantage.
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3.1.2 Dinner Talk: Transforming Businesses with Al - Unlocking Growth and
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4.2.1 Strategic integration of sustainability for competitive advantage: A

framework for balancing the triple bottom line
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STRATEGIC INTEGRATION OF SUSTAINABILITY FOR COMPETITIVE ADVANTAGE: A FRAMEWORK FOR
BALANCING THE TRIPLE BOTTOM LINE
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This work is licensed under a Creative Commons ibution 4.0 License,

Abstract

Under the growing environmental concemns and shifting stakeholder expectatians, organizations increasingly recognize the strategic
importance of sustainability. This study explores how integrating sustainability into traditional business gies can foster sustainable
= JOURNAL MENU competitve advantage. The research addresses the central problem of aligning competitiveness with the triple bottom line (TBL)

framework, balancing ecanomic, social, and environmentsl objectives (Elkington, 1998). The purpose is to develop a conceptual
framework that helps crganizations navigate the transition from conventional strategies to sustainability-oriented approaches. Using a
qualitative methodology based on secondary data analysis, the study draws from established models, including Porter's {1985) genenc
strategies and circular economy princples. Key findings highlight the role of leadership, innovation, resource efficiency, and stakeholder
cellabaration in driving sustainable outcomes. Despite significant challenges such as high impiementation costs and inadequate
sustainability metrics, the study identifies practical solutions, including cross-sector partnerships and technelegical innovation. The
conclusion suggests that sustaimability 1s no longer an altemative consideration but a core driver of resilience, value creation, and long-
term success. This paper affers a timely contribution to academic discourse and managerial practice by providing a structured approach
for embedding sustainahility into strategic planning processes.

Keywarck iti , inability, Strategy, Triple Bottom Line
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4.2.2 Unpacking the green premium business strategy: The effect of

environmental sustainability on customer behaviour
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UNPACKING THE GREEN PREMIUM BUSINESS STRATEGY: THE EFFECT OF ENVIRONMENTAL SUSTAINABILITY
ON CUSTOMER BEHAVIOUR
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This work is licensed under a Creative Commons Attribution 4.0 International License.

Abstract

This study examines the influence of environmental, social, and governance (ESG) initiatives on Thai consumners’ willingness to pay a

= JOURNAL MENU premium for instant coffee. Using a quantitative approach, data were collected through online surveys targeting Bangkok-based
consumers familiar with ESG practices. The Cochran and Carroll (1952) formula determined a representative sample of 322 respondents.
The survey included demographic details, behavioural intentions, and attitudes toward ESG initiatives, assessed via a five-point Likert
scale. Results show that environmental factors significantly boost willingness to pay a premium (f = 0.266). Although social initiatives,
such as farmer support and health promotion, were not statistically significant, they contributed to brand loyalty. Governance initiatives,
including supply chain transparency, positively influence brand perceptions, encouraging premium purchases. Findings highlight ESG
practices as key drivers of positive brand experiences and pricing potential. Social media emerged as a cost-effective channel for
promoting ESG initiatives. These insights suggest that companies that integrate ESG into their operations can strengthen customer trust,
competitiveness, and sustainability, ensuring long-term business success.

Keywords: ESG, Environmental, Social, Governance, Premium Price, Instant Coffee

Authors' individual contribution: Conceptualization — W.S,; Methodology — W.F; Investigation — W.F. and W.S; Resources — W.F. and
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This study examines the influence of environmental, social, and governance (ESG)
initiatives on Thai consumers’ willingness to pay a premium for instant coffee. Using a
quantitative approach, data were collected through online surveys targeting Bangkok-based
consumers familiar with ESG practices. The Cochran and Carroll (1953) formula determined a
representative sample of 322 respondents. The survey included demographic details,
behavioural intentions, and attitudes toward ESG initiatives, assessed via a five-point Likert
scale. Results show that environmental factors significantly boost willingness to pay a premium
(B = 0.266). Although social initiatives, such as farmer support and health promotion, were
not statistically significant, they contributed to brand loyalty. Governance initiatives, including
supply chain transparency, positively influence brand perceptions, encouraging premium
purchases. Findings highligsht ESG practices as key drivers of positive brand experiences and
pricing potential. Social media emerged as a cost-effective channel for promoting ESG
initiatives. These insights suggest that companies that integrate ESG into their operations can
strengthen customer trust, competitiveness, and sustainability, ensuring long-term business

success.

How to cite this paper: Faijaidee, W., & Sapsanguanboon, W. (2025). Unpacking the green
premium business strategy: The effect of environmental sustainability on customer behaviour.

Corporate & Business Strategy Review, 6(3), 88-95. https://doi.org/10.22495/cbsrvé6i3art8
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